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Keychange is a European talent development programme which is now being recognized also as an international
campaign for gender equality in music. It stimulates artist development, exchange & innovation by creating new
international opportunities for performance, creative collaboration & capacity building amongst European female
musicians & industry professionals who push the boundaries of their practice. Keychange also brings together festivals
from across the world in a pledge towards programming more women by end 2022. Keychange aims to promote the
creative & economic contribution female talent could be making to Europe’s music industry through innovative, inclusive
action.

Showcases, networking, training & “Creative Lab” Capacity Building will give three cohorts of 72 women a chance to
access new markets, build international profile & extend their audience in Europe & beyond. The Lab provides
opportunities for music creators to connect with pioneering artists & entrepreneurs from tech, AV & other sectors shaping
change & innovation. This will be backed for the first time by a bespoke database promoting Keychange participants
skills to our new network of 140+ international festivals. A dynamic web platform will offer learning opportunities &
webinars, to hundreds of men & women across Europe who aren’t directly involved in Keychange training. 
 
Keychange was devised by 6 European music festivals & an associate festival in Canada, supported by Creative Europe.
To build on this success & to significantly extend the impact of this evolving project, 4 extra European partners & 2 extra
associate festivals are now taking part. This will enable female artists & innovators from 5 more European countries to be
empowered by new Keychange features which will benefit the whole network. A bold communications strategy backed by
high profile artist ambassadors & pioneers will drive this European project’s impact internationally & across EU borders in
its 2nd phase.
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50,00 %

5
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	Compendium MemSta
	607346-CREA-1-2019-1-NO-CULT-COOP2
	I-ON is a large-scale cooperation project between six cultural history museums and two universities, working together to explore the long-term consequences of different migration processes, forced or voluntary, which took place in Europe over the last 100 years. Through the collection and dissemination of experiences from former migrants and their descendants, summarized and placed in factual historical contexts, we will unfold and transmit common features of migration from past to future generations. Our priority is to reinforce the sense of belonging to a common European space to newer migrants, to those who have settled and their hosting communities. 
Transnational cooperation, the circulation of cultural works and players, is assured by a broad cooperation between museums in Norway, Sweden, Denmark, Poland, Lithuania, Slovenia and Croatia. Each museum will work in parallel on one migration process in its country by collecting and facilitating sensitive narratives in local exhibitions and uncovering challenges which have not been addressed before. The main findings and common features will be summarized and made available as a joint travel exhibition circulating in Europe and a digital package, free to download. The working process initiates interaction between partners and other professionals, aiming at skill transfer, the anchoring of successful methods among colleagues, as well as developing toolkits and school packages. 

Audience development will be achieved through extended cooperation with and dissemination to defined target groups, including children, young people and under-represented groups. Using comprehensive dissemination methods on local, national and international levels, the project will contribute to increased mutual understanding among people in Europe with similar experiences regardless of time, place or event. Hereby, the importance and urgency of a positive and effective social integration of migrants will be demonstrated. 


	607353-CREA-1-2019-1-IT-CULT-COOP2
	INCLUSIVE THEATER(S) is a Large Scale Cooperation project, involving 6 Partners from 6 Countries for 30 months.
Its main aim is to develop new audience in Theaters mainstreaming inclusive practices for visually and hearing impaired persons during theatre performances at European Level.
Specific Objectives:
- to share good practices for Inclusive Theater between experts through formal and non formal training activities;
- to mainstream and scale-up accessible theaters in Countries where support services for visually and hearing impaired persons are provided;
- to test and validate pilot actions for inclusive services in Theatres of 6 Countries;
- to develop and deploy a Europe-wide Awareness Raising Campaign about the needs of visually and/or hearing impaired persons in Theatres, stimulating inclusive policies and community engagement;
- to disseminate the project's findings and the EU support to its implementation, ensuring a long-term sustainability.
The project wil involve cultural operators, audio describers, audio translators and audio description service providers; subtitlers, translators in signs language and similar services providers; deaf and hearing impaired people (targeted audience); blind and visually impaired people (targeted audience); policy-makers; media and journalists; general public e local communities.
The Outcomes produced are the following:
ER1. Improved competences and skills of audio describers, audio translators, subtitlers and translators in signs language;
ER2. Improved competences of cultural operators (public and private) in management of inclusive practices for hearing and visual impaired audience;
ER3. New audience developed in the involved theaters, thanks to the empowering of inclusive services;
ER4. Awareness raised among the regular theater audience and policy-makers about policies and practices of social inclusion through culture.
ER5. Raised awareness and interest on project's activities and EU Funding Programmes.


	607378-CREA-1-2019-1-UK-CULT-COOP2
	LIBERTY is an ambitious and innovative creative response to current challenges facing the European Union. At a time of significant change for Europe - with substantial movement of people and arrival into Europe of refugees; disturbing breakdown in community cohesion, focused by the terrorist threat; and the implications of BREXIT (and other possible EU structural change) – ArtReach and partners want to focus on the positive impact of creative integration through art and culture, helping to forge new sense of identity and place (both locally and Europe-wide) with strong engagement from young people. We also want to significantly develop and enhance a process of artist and artistic collaboration and audience development that previous ArtReach-led Creative Europe projects have initiated. Our commitment is to engagement of young artists and young audiences.
LIBERTY brings together 12 cultural partners from 10 countries, partners with shared values, passions and commitment. We will forge a vibrant curatorial and development team, enabling artists and cultural professionals to work together over three years, commissioning at least 75 new collaborative works from 750 young artists that are presented as free access events across Europe and with transnational circulation. Inside Out Performance, Processional Theatre, Liberty Wall-Art, Outdoor Digital Arts projects, workshops and seminars will together explore our theme of creative integration and identity, encompassing Festivals, venues, interdisciplinary arts, training and conferences.  Embedded in the project is  commitment to audience development and education/training, prioritising culturally diverse and disadvantaged communities, including refugees, those from deprived socio-economic backgrounds and disabled people. LIBERTY will conclude with a five month pan-European programme from May to September 2022, maximising new technology to share works and ideas as widely as possible, and generating substantial legacy momentum

	607425-CREA-1-2019-1-NL-CULT-COOP2
	The second edition of the talent development project CELA – Connecting Emerging Literary Artists – starts in September 2019 and will run for 4 years. In the first two years 11 literary organisations from 10 countries (The Netherlands, Belgium, Spain, Italy, Portugal, Romania, Poland, Slovenia, Czech Republic, Serbia) will together select and guide 30 emerging writers, 80 emerging translators and 6 emerging literary professionals, and offer them a multi-country programme of residencies and masterclasses to prepare them for working on the European market and for an international audience. The programme provides the talents with the necessary skills, an international network and materials for the second two years: their introduction on the European literature market.

In the third and fourth year, the participants will be launched through international marketing and publicity campaigns, a European Festival Tour to 10 literary festivals, the representation of their work at book fairs and literary festivals and networking and connecting to literary organisations. By participating in this project, the literary talents will gain access to a plethora of professionals from the publishing industry, such as renowned translators, agents, publishers, event organisers, literature professors, renowned writers and funding organisations, official entities, private programmers and audiences. We will increase the number of contract deals for literary creators and the ability of the participants to pursue an international career, as our methods have shown on a national scale, and during the first edition of CELA, on a European scale. In the long term, CELA will become a crucial step in the literary talent development infrastructure in Europe, maintaining a cultural diverse offer of literature for the European audience.


	607429-CREA-1-2019-1-DE-CULT-COOP2
	Keychange is a European talent development programme which is now being recognized also as an international campaign for gender equality in music. It stimulates artist development, exchange & innovation by creating new international opportunities for performance, creative collaboration & capacity building amongst European female musicians & industry professionals who push the boundaries of their practice. Keychange also brings together festivals from across the world in a pledge towards programming more women by end 2022. Keychange aims to promote the creative & economic contribution female talent could be making to Europe’s music industry through innovative, inclusive action.

Showcases, networking, training & “Creative Lab” Capacity Building will give three cohorts of 72 women a chance to access new markets, build international profile & extend their audience in Europe & beyond. The Lab provides opportunities for music creators to connect with pioneering artists & entrepreneurs from tech, AV & other sectors shaping change & innovation. This will be backed for the first time by a bespoke database promoting Keychange participants skills to our new network of 140+ international festivals. A dynamic web platform will offer learning opportunities & webinars, to hundreds of men & women across Europe who aren’t directly involved in Keychange training. 
 
Keychange was devised by 6 European music festivals & an associate festival in Canada, supported by Creative Europe. To build on this success & to significantly extend the impact of this evolving project, 4 extra European partners & 2 extra associate festivals are now taking part. This will enable female artists & innovators from 5 more European countries to be empowered by new Keychange features which will benefit the whole network. A bold communications strategy backed by high profile artist ambassadors & pioneers will drive this European project’s impact internationally & across EU borders in its 2nd phase.





	607432-CREA-1-2019-1-NO-CULT-COOP2
	CONNECTUP sets in place an international cultural initiative for the target group 12+ in order to counteract the process of increasing social and cultural division across Europe. 

Theatres with different artistic expertise,  festivals and a university, all working in the field of Theatre for Young Audiences, plan a major investment in Audience Development (AD). They aim to reach the cross section of society at least within their audience by bringing together existing middle-class audiences with young people from the margin of the society. Under professional guidance young people of all social classes, cultural backgrounds and abilities will share experiences in theatre processes under the theme “The lives of the others”. 

The theatres combine their different skills in a European “union of diversity” and extend the traditional AD by a missionary approach. They aim for comprehensive social inclusion by working with the essentials of “mediation – involvement – outreach”. 
29 cross-over productions are developed, enriching the repertoires. The use of an APP, supporting translation and evaluation, facilitates their presentation at 22 festivals.  

To reach the new target groups and to harmonize relations with the existing audience, special skills of mediation are required. Therefore, CONNECTUP makes professionalization the keyword of the project and offers two runs of a 1,5-year certified Dual Education “Theatre Mediation”, combining formal (E-learning) with peer group learning and practical work. CONNECTUP Mediators accompany all processes with participation projects (workshops, 30 co-creations) and guarantee that the institutions will turn into welcoming places for young people of all social and cultural backgrounds.

All activities support the partners to pro-actively implement an irreversible change management process and a profound change in the mind-set of the organisations, the audience and the cultural environment.


	607439-CREA-1-2019-1-EE-CULT-COOP2
	Today’s present is becoming a synthesis of reality and virtual. Immersive technologies create new experiences for users with augmented or enhanced environments. 
For theatre, new digital opportunities are constantly emerging to communicate differently with audiences. The use of immersive technology can enhance the storytelling in theatre with interactive components. This corresponds to an audience, which more and more demands experiences instead of passive consumption.
PLAYON! was initiated by 9 theatres with experience in the use of digital technologies and a university with high digital expertise. 8 universities from the creative digital sector are associated partners in order to facilitate access to technical knowledge. 
Dedicated to the theme “Concrete Utopias in the Digital Age” PLAYON! is designed to understand, learn, test + apply immersive technology in theatre in order to shift classical storytelling to interactive narrative formats.
Within 4 years we aim to
1. develop new forms of storytelling, building on narrative structures used in the creative game sector
2. merge these new forms with a variety of immersive technologies
3. use this new format to extend theatre towards the public urban space (immersive outreach) with relevant stories and the involvement of young adults as co-creators. 

In 3 phases, we will work on one of the objectives in terms of content and technology. The learned gained at each stage will enrich the next phase; at the end 27 productions will be created in total. 
PLAYON! focuses on professional training in digital technologies; 3 European summer-academies will expand local education for theatre employees.
After 4 years we aim to establish new links between the artistic, professional training and industrial sectors. Results will be disseminated at 3 huge conventions: Re:publica, Ars Electronica, York Mediale. 
Our most visible legacy will be the “conceptual tool-kit”, an open source manual for theatres using immersive technology.

	607460-CREA-1-2019-1-BE-CULT-COOP2
	Sounds Now is presented by a consortium of European music festivals and cultural/music centres that disseminate contemporary classical music, experimental music and sound art. The project is in effect the result of several years’ collective discussion and reflection on our roles as curators dealing with the socio-political responsibilities that this role carries with it.
 
In this project, we are concerned with the way in which curation (within the contemporary classical music and sound art world, but also more broadly) reproduces the same patterns of power and exclusion that are dominant at all levels of our societies, all the more so because in our work we are all attempting to promote progressive agendas. Sounds Now consequently aims to actively stimulate diversity within our professional field and thus open up the capacity and possibility for different experiences, conditions and perspectives to be defining forces in shaping the sonic art that reaches audiences today.

Activities in Sounds Now are directed at bringing new voices, perspectives and backgrounds into the extremely closed, patriarchal and top-down hierarchies of contemporary music festivals. The project includes a range of actions including labs for curators from outside the familiar new music world, learning programs run by artists, composers and experts, productions involving artists who are concerned with issues of diversity, symposia and research.


	607468-CREA-1-2019-1-FR-CULT-COOP2
	EEEmerging+ (Emerging European Ensembles) is a large-scale European Cooperation project which will take place from 01/09/2019 to the 28/02/2023 involving 9 managing partners from Croatia, France, Germany, Greece, Italy, Latvia, Poland, Spain and UK and several associated and supporting partners.
 
EEEmerging+ 3 main objectives and related actions are:
 
To empower young ensembles and artists aiming at pursuing an international career in Early music.
>Actions:  The Career Building activities are mainly deployed through a network of Residencies in 13 countries offering the opportunity of concerts (Festivals, Showcases), training sessions (in a holistic approach ranging from management to health practices, including communication, dissemination and artistic project development), promotion material, and an Academy mixing established ensembles and young individual artists.
 
To foster in the artists and sector operators the drive towards innovation in all its forms.
>Actions: The Innovation Labs encourage both the ensembles and the partners to experiment: Tech Labs, Audience Labs and Performance Labs. The results of these “experiments” will be shared with the Community, with a long-term impact that will go beyond our sector.
 
To encourage the expansion of the community of individuals, ensembles and organizations interested in EEEmerging+ and Early Music in general.
>Actions: The Community Life activities provide data and new esources, as well as occasions of interaction and exchange (through the eeemerging.eu web Portal), a Knowledge gathering and sharing topic and an annual Assembly gathering the supported ensembles.
 
The communication and dissemination strategy of EEEmerging+ supports an approach to structuring the Early music sector, the promotion of the project and its vitality through the use of new technologies and a resolutely modern image, and highlights the values of the European Union.

	607477-CREA-1-2019-1-IT-CULT-COOP2
	BE PART is a 4-year audience and organisational development project in the field of participatory art practices implemented by 10 EU and non-EU partners. BE PART sets out to create a European network of co-authors, supported by artists and organisations to collectively foster new approaches and structures for the co-creation and mobility of artworks. 
BE PART is a practical and critical exploration of collaborative art-making and sharing. It goes beyond defining multiple communities as ‘participants’ proposing them as co-authors of the artistic processes with specific knowledges and experiences to share.
The activities of the project will be developed in collaboration with local citizens involved as co-authors. The core activities are: 10 fieldworks as long research processes on participatory art practices by each PP, including artists residencies with accompanying public events, workshops, etc;  a critical network giving analytical overview of the whole project and interacting with a few specific fieldwork strands within it; 4 international assemblies as large-scale public gatherings focusing on 4 key topics (POWER, POLITICS, PLACE, PUBLICS) & collaboratively delivered by multiple communities; 10 Public programmes as part of larger festival or autonomous, enabling large local and international audience development and transnational mobility; Symposium as international event to place BE PART outcomes into broader performing arts theory & discourse of XXI Century.
BE PART will result in a guide to ethics and economics of socially-engaged practice which will take the form of a series of questions, acknowledging the unique context created when a community, artist and organisations come together. It will contribute to our wider understanding of the current socio-political situations facing various precarious communities and artists and enable partners to build long term shifts in how they work and who they work.


	607498-CREA-1-2019-1-IE-CULT-COOP2
	The project Crafting Europe (CE) starts from the need to build capacity within the crafts sector across Europe. The core focus of the CE project aims to address systemic challenges identified through findings from surveys undertaken to assess the needs of the crafts sector across 17 European Countries. Findings highlight four core systemic challenges for the sector as follows: 
Value: Detailed analysis and research into the cultural impact and economic value of the craft sector within Europe has not been undertaken. This leads to a knowledge, value and awareness gap both within the sector itself and at local, regional, national and European level. 
Identity, Definition and Visibility: A key issue is the need for a common, and strengthened, identity and definition within the craft sector in order to disseminate a clear and cohesive understanding of European Craft that will increase visibility and awareness across cultural and creative communities, to the wider public and within public and legislative bodies. 
Education and Training: Attracting and engaging future generations of skilled craft practitioners is a significant challenge as is the preservation of key craft skills (transmission of knowledge) and the adoption and use of new technologies.  
Infrastructure and Supports: There is a clear need for improved access to supports and infrastructure including finance, training in professional practice and commercialisation and opportunities to exhibit and trade craft products across multiple channels. 
The focus of CE is on Capacity Building. The project addresses the following Creative Europe priorities and will align its activities to strengthen the financial capacity of creative SMEs and organisations through transnational co-operation and policy development for the sector. Specific priorities include:
-Support transnational policy co-operation leading to policy development 
-Foster capacity building through innovative approaches
-Enabling new skill learning 

	607518-CREA-1-2019-1-NL-CULT-COOP2
	ACT : Art, Climate, Transition (ACT) is a European cooperation project on hope. 
Yet: ours is an age of climate breakdown, mass extinction and loss of biodiversity. Ours is an Europe of increasing populist and nationalist tendencies. These realities are not separated, but closely interconnected. 

We step into this field and connect the arts to what we see as the most urgent agenda today: act, towards a just transition. ACT emerges from the cultural operators of Imagine2020, raising awareness on the climate crisis, and presenting the arts as a strong designer of possible futures. Now it is a just transition which is urgently needed: a transition that is based on our ethical awareness and ecological understanding of interaction between species, humans and their political and natural environments. 

This agenda defines our cooperation and its focus on transnational mobility and capacity building.
Consequently values of openness, learning and solidarity are embedded in the choice of our artists, the structure of our program and the ways we engage our audiences. 

We engage with artists:
• exploring new and emerging constellations (incurable curious);
• exploring in-depth processes (conscious developers);
• challenging political and social status quo (political propellers). 

We develop and realize: 
• formats for  across Europe (circulating and rooting) 
• programs providing the expression of otherness (spaces and means). 
• commissioned works and coproductions which critically address the social and political 
agenda

We reach out to audiences with:
• a consistent and content-full slow marketing;
• tangible products and debates which inspire to act;
• agenda setting events connecting the arts to two international summits.

ACT is a project on hope. The hope we’re interested in is about broad perspectives with specific possibilities, ones that invite or demand that we act.


	607535-CREA-1-2019-1-FI-CULT-COOP2
	The project aims to help museums increase their impact on and service for society by developing their capacity to meet the demands of a changing, more diverse, increasingly digital and ageing society. This capacity-building is achieved by providing museums with a framework for self-evaluation and quality development, leading to new ways of management, increased efficiency and strategic thinking, and ultimately increased impact in society. Different museum evaluation frameworks in varying formats, from accreditation schemes to different evaluation and assessment tools, already exist in several European countries. The dominant approach in these models is that of Quality Assessment, while this project proposes to move to an innovative, developmental model, focusing on impact. It will help museums be more focused, more resilient and more effective in their operations by applying a new approach in management, while at the same time keeping impact as the core focus.

To achieve these aims, an experienced partnership of museum developers and forward-reaching museums will meet in a series of collaborative cooperation workshops to develop the new framework. The model will be piloted in a number of museums to test it in real-life environments and to integrate stakeholder knowledge into the new model. Open Stakeholder forums will function as a participatory way of working between developers and museums, and a mobility element will strengthen the professional capacity of experts in the field. A strong communication and dissemination strategy aims for a wide and sustainable dissemination of the results. The project will impact on the increased capacities and skills of museums and museum professionals to focus on the various dimensions of museum’s impact, the increased capacity of museum organizations to work in a strategic, efficient, scalable and streamlined manner, and on a strengthened network of museum development professionals, institutions and networks in Europe.


	607557-CREA-1-2019-1-EL-CULT-COOP2
	HEMI aims to provide expertise, consultancy and offer training modules to music professionals in each country of CSEE region, answering to the current and future needs of the sector in the region but also on European level. 

As a collaborative effort, HEMI connects complementary partners and stakeholders, allowing the publishing of content and promotion of news, from and to each HEMI music market linking artists-entrepreneurs, promoters festival and cultural venue event managers, formal and non-formal music teachers, conservatories, Music schools, publishers, famous artists, Music and Entertainment entrepreneurs, media, journalists, musicologists, sound engineering colleges, festivals, live venues, concert halls… together, under a common music market community - HEMI.

HEMI will thus develop its activities comprised of conferences, festivals, events, panels, workshops, webinars, mentoring and pitching sessions to secure permanent networking activities and project development in 2 main axes:

1. HEMI digital: the Music platform & news channel for the promotion and communication of CSEE (initially) music events, conferences, festivals etc promoting Music news of the region and the rest of Europe as well as entrepreneurial, VET and mentoring activities (webinars, tutorials, interviews, awards, competitions, funding) 

2. HEMI HUB, the CSEE Hub of hubs (partners) engaging in development of innovative and sustainable models of Music professionals Business education and entrepreneurship for transnational CSEE countries through incubation, acceleration, workshops, networking and showcase festival & conference music events.

Finally HEMI will develop the HEMI Music Innovation Incubator connecting horizontal educational and Vocational Training needs (ICT, Business development, Digital strategy, Management) to meet current and future challenges of the Music Industry. 

	607558-CREA-1-2019-1-DE-CULT-COOP2
	BEYOND MATTER brings cultural heritage on the verge of Virtual Reality by the means of digital revival of currently, or in the future, inaccessible art and cultural content with unique and innovative dissemination methods. 

The project unites seven partners from six European countries with diverse profiles selected for a successful interdisciplinary project, in which technology, museological research and innovative formats of dissemination, and their evaluation play the most important roles. The project will set examples of revival and documentation of cultural heritage and its dissemination via exhibition prototypes as Virtual Reality environments to other art institutions throughout Europe. 

Digital revolution and computer generated immersive environments pose inevitable challenges to European museums and exhibition halls, and great opportunities as well: 
BEYOND MATTER offers an unprecedented museum and exhibition experience, with specific mediation formats (e.g. VR guided tours) to be developed for art hall and museum audiences, as well as Internet users. 

The experts of the partner organisations all have in-depth experience with presentation and dissemination of art at their premises, but less in Virtual Reality. Their skills will be developed on a peer-to-peer basis regarding digitisation and dissemination of cultural heritage via seminars and two symposia. 

Digitally revived creations of the past, already acknowledged as cultural heritage, will serve as source of inspiration to audiences and artists-in-residents.  

To make sure that the methods remain in use after the project the results will be summed up in the Virtual Museum Toolkit, encompassing knowledge on the modes of displaying and mediating artworks in Virtual Reality.

A marketing plan focusing on online advertisement ensures that results will continue to reach a large global audience. Digitisation measures will have a sustainable result: the digital assets will be part of a maintained database


	607576-CREA-1-2019-1-AT-CULT-COOP2
	Alarming environmental shifts and crises have raised public awareness of and anxieties regarding the future of the planet. While planetary in cause and scale, the negative effects of this global crisis are unequally distributed, affecting most intensely some of the already most fragile, including indigenous and formerly colonized peoples and contributing to rising global insecurity and inequality. Some scholars have argued that these anxieties should be taken as  connected with another prominent set of anxieties around the ‘announced’ failure of the plural democracies that have become commonplace in many countries across the world.

ToCare places Ethnographic and World Cultures Museums at the centre of the search for possible strategies. The project is framed around the notion of care, and will explore under-tapped potential of these museums, for thinking critically about planetary pasts and about sustainable, convivial futures. Our claim is that World Culture Museums should no longer be conceived primarily as repositories of heritage to be preserved. They are places of encounter and practice, of social experimentations and innovation, of knowledges and skills, where diverse ways of knowing and being in and with the world, and narratives of diversity can be (re)discovered, co-created and publicly shared. Within Europe, such caring/careful (full of care) spaces are needed more than ever.

The project is organised around a set of interlinked/articulated themes, along a scale that starts from the museum as a site for care, opening towards thinking about the caring for the planet and its future, then on questions related to the unequal sharing of heritage resources and restitution. These themes will be explored in a shared programme of workshops, artist-based research, creative residencies and exhibitions, small-scale lab meetings, and collaborative publications, working through a range of participatory models, from small-group, hands-on sessions to wider public events.

	607584-CREA-1-2019-1-HU-CULT-COOP2
	Project ’MOST’ aims to improve the world music market of the Balkans by a complex strategy including audience development, professional training, export support, mobility of artists and professionals, event management, platform development and policy advocacy. The proposal focuses on world music, because that is the musical notion that enhances communication between different cultures. It is a vehicle of preserving and transmitting traditions between generations and cultures and one of the most powerful tools of intercultural communication. The Balkan region has high quality and high potential music traditions and musicians, very much underperforming its potential on the global market. In our proposal, cultural and economic approaches are in harmony. We repeatedly use the terminology of market economy, words like ‘value chain’, ‘brand’, ‘export’, ‘sales channels’. This might seem odd in a cultural cooperation project, but it belongs to the heart of this project as we believe that a flourishing music sector needs a sustainable market and policy environment and competent professionals. This program addresses  several different challenges, such as the lack of professional competences, booking agents, managers, facilitators; the international misperception regarding music coming from the Balkans; the limited number of internationally successful artists being managed abroad; the lack of policy frameworks, funding programs, export initiatives and professionals being somewhat disconnected in an otherwise strongly networked global world music community. The project takes the challenge to tackle these issues by tailor made programs. Widespread music management trainings in 9 countries; exchange programs; policy papers; conferences; complex international export support for artists and finally to launch the first regional music showcase for the region. All this to give an initial boost for the world music sector in the Balkans that can help reaching a sustainable model.

	607658-CREA-1-2019-1-BE-CULT-COOP2
	STUDIOTOPIA is a speculative and creative journey addressing sustainable development through the converging views of art and science. It offers a residency programme designed for a new generation of artists interested in collaborating with scientists as well as a process to engage with specific audiences in a creative way. Multi-disciplinarity and engagement are at the heart of the whole project. Our intention is to challenge the hierarchy between the arts & empirical sciences predominant in the 20th century, and challenge the technological and scientific determinism by enabling artists’ and other communities to input experimentally creative, critical and societal ideas. 
In light of urgent global challenges that are translated into the UN Sustainable Development Goals and various related EU policies, artists and scientists are increasingly stepping up to bring new perspectives and solutions. Through a series of 13 residencies, 26 Pop-up Labs with audiences such as young people, research activities, 6 exhibitions, 4 talks and cultural events, STUDIOTOPIA stimulates this endeavour by creating a fertile context for change and bundling the forces of multiple actors to realise concrete breakthroughs. Various communities, from young people to under-represented groups, are also involved through creative and participatory processes enabling trust and a greater awareness of our global challenges. 
To achieve that, the 8 high level partners driving this project have set 4 specific objectives, which address the Transnational Mobility and Audience Development priorities of Creative Europe: 
1. Foster innovation in Art and Culture through inter-sectorial and transnational collaboration
2. Engage and enlarge audiences from different cultures and profiles
3. Promote artistic works at local, regional, national and European level
4. Monitor and assess the impact generated by the project


	607666-CREA-1-2019-1-AT-CULT-COOP2
	Libraries all over Europe face the difficulty of managing tremendous amounts of 20th and 21st century textual materials which have not yet been digitised because of the complex copyright situation. These works cannot be accessed by the general public and are slumbering deep in library stacks, as they are often out-of-print or have never even been in-print at all and reprints or facsimiles are out of sight.
The EODOPEN project, as proposed by 15 libraries from 11 European countries, focuses on bringing these digitally-hidden works to the public forefront by digitising and making them available on a pan-European level whilst fully respecting current copyright regimes.
To achieve this aim, the project will - by focusing on the “demand side” rather than merely on the “supply side” - directly engage with national, regional, and local communities in the selection of material as well as the digitisation and dissemination process, finally enhancing intercultural dialogue with the help of the digitised objects. In addition, alternative delivery formats, in particular for mobile devices, as well as for blind or visually impaired users, will allow reaching a broader audience for digitised content. 
Furthermore, hands-on-workshops, guidelines and special tools made available to all European libraries shall build confidence amongst library staff in dealing adequately with rights clearance, and therefore contribute to the objective of reinforcing the ability of library staff to operate transnationally.
Finally, the digitised items will be made available to the broad European public on the project participants’ well established digital libraries as well as a common portal developed during the project lifetime, ensuring transnational circulation and access to cultural works in the aftermath of the project. Creativity across Europe will be sparked as new readers and content creators discover works previously unavailable to them.
EOOPEN will start on 1/9/2019 & last for 48 months.



